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What is the purpose of this onboarding guide?

Welcome to Partner Marketing Center! This onboarding guide is designed to help you start using the most common features and tools
available within Partner Marketing Center.

Use this guide on-the-job, to aid you as you work through a variety of tasks. Upon completion of the guide, you will be able to do the
following:

* Navigate and prepare to use the platform
« Set up the most commonly used asset types
* Access relevant reports to help drive your marketing activities

* Manage contacts and leads

StructuredWeb Partner Marketing Center onboarding guide




How do | use this onboarding guide?

« This guide is divided into six lessons.

* Each lesson includes a series of skills.

* When you are ready to complete tasks within Partner Marketing Center, do the following:
1. Identify the lesson associated with the task you are completing. (See the next page)
2. Click on the icon associated with the lesson.
3. Select the skill you are hoping to achieve.

4. Complete the steps contained within the selected skill.
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Click on the icon to launch each lesson.

Lesson 1: Introducing Lesson 2: Preparing to Lesson 3: Setting up
Partner Marketing use the platform campaigns
Center

Lesson 4: Reviewing Lesson 5: Reviewing Lesson 6: Introducing
reporting options contact management lead management

000 E‘,
CrA ooo

capabilities
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Introducing Partner Marketing Center )
We will cover these skills:

‘ {
*  What is Partner Marketing Center? ' ‘;“;:;-{»‘ blocks
*  What four PMS features work together to enable

campaign success?
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What is Partner Marketing Center?

Main Menu | Return to Lesson 1

Partner Marketing Center (PMC) is a marketing automation Attract/Reach

platform that helps you accomplish tasks at each stage of

the marketing funnel. o

Using the PMS enables you to: 0 { Nurture ]

* Cobrand assets to provide value to your customers

* Reduce production time of assets

* Enhance the quality of assets o { Convert ]

* Speed up the go-to-market process

o { Retain ]

Advocate

StructuredWeb Partner Marketing Center onboarding guide 6



What four PMC features work together to enable campaign success?

Main Menu | Return to Lesson 1

Content

Assets to be cobranded and
deployed at every stage of
the funnel:

* Email campaigns
* Social campaigns
* Banner Ads

* Files

Strucfu'r.eé;‘_\/Yeb

Contact Management

All-in-one contact center to:

Import and edit contacts
Run advanced searches
to target the right
contacts at the right
time

Partner Marketing Center onboarding guide
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Success

Reporting

Robust analytics to
monitor:

Campaign performance
Successful tactics to
repeat

Less successful tactics
to improve

\ 4

]
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Lead Management:

Manage leads
Manage lead Scores
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Lesson 2:

Preparing to use the platform

We will cover these skills:

* How do | navigate the Partner Marketing Center?
+ How do | create my profile?
*+ How do | update my language and time?
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How do | navigate Partner Marketing Center?

Main Menu | Return to Lesson 2
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Home Page: Featured content, such as campaigns,
individual assets, recent activities, and more

Campaigns: Collection of assets related to specific
products or services, with instructions
on how to execute the campaign

My Marketing: Your content, including activities,
contacts, settings, reports, etc.

Asset Library: Library of marketing assets grouped
by asset type

Social Media: Social campaign library and your
social posts

Bootcamp: Marketing 101 Bootcamp recorded
webinars

Resources: Training Resources to help you learn
about the PMC

Partner Marketing Center onboarding guide
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Click here to browse tactics and learn more about
this Campaign

Take me to the Campaign

Contact us




How do | create my profile?

Main Menu | Return to Lesson 2

Before setting up assets, update marketing assets

. ere 9 Marketing Acce W | Inciheeribe W B Sattinas

with your company-specific content such as logos, & Marketing Ascets SREIEEESSEEE
address, phone number, and website. (Note: all Edit Marketing Assets for Vendor Company LLC

. . . Update your account profile below with your company details. The information you enter below is used to automatically populate your details in the marketing materials you use
required fields are marked by the red asterisk.) lo
1. From the toolbar, select My Marketing > Settings General Use (3

. . . Company Email nr@structuredweb.com
(Review How do | navigate the Partner Marketing Company Email areeructedues
Center?) )
Company Logo 2022-06-17_15-05-14 png

Recommendad minimum size: 170px X 40px

2. Select the Marketing Assets tab.

3. For each Marketing Asset type, in the text box,
type the correct content. Or, from the Choose

. . Company Name PartnerCo
File button, select the correct image. e g ABC Company
. Contact Email Address hello@partnerco.com
4. CI |Ck save. Email address of contact person for tactic marketing leads
Contact Name Henry Jones

Name of contact person for tactic marketing leads
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How do | update my language and time?

Main Menu | Return to Lesson 2

Update your preferred language and time zone at

any time. To update your language and time do VENDOR
LOGO

?:} James Demo ~
the fO”OWing. Language and Time

Home Campaigns My Marketing Asset Library  Resources
Password

1. On the upper right Side Of any page, CIiCk the 3.‘¢"Iarketﬂg Assets ¥ Unsubscribe % Bcc Settings Logout

drop-down menu. Then select Language and
Time.

Language and Time

2. From the Language and Time box, from each

drop_down menu, SeleCt the appropriate Please select your Language and Time Zone
options. 9 Language: Englizh (United States) hd
Time Zons: UTC-6:00] Central Time {U! W

3. Click Save.

Diste Format MMDDAYYY | DB/Z5/201E W

Tirme Format h:rmem t 1:15 PM hd

Enable D5T:
e Check if your local time is affected by Dayiight Savings Time.
S You can always change these settings by clicking on your name in the top

right corner of the website
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Lesson 3:

Setup Campaigns

We will cover these skills:

* What assets types are available?
How do | select a campaign?

How do | set up individual campaign assets,
including

* Landing pages
« Email campaigns
Banner ads
* Social campaigns
How do | review my campaign activity?

How do | access other campaign assets?

Main Menu
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What asset types are available?

Downloadable

Cobrand assets, then download them for
use across multiple mediums.

Main Menu | Return to Lesson 3

Executable

Cobrand assets, then execute them
directly from the PMS.

Reporting is unavailable. Reporting is available.

Examples: Examples:
Files Landing pages
eBooks Email campaigns
Whitepapers Banner ads

Infographics Social campaigns

Videos

StructuredWeb Partner Marketing Center onboarding guide 13



How do | select a campaign (1)?

Main Menu | Return to Lesson 3

A campaign is a collection of assets on a particular

product or service, élong with instructions f)n how to VE N Do RLOGO
execute the campaign. To access a campaign, do the
following (This example displays the Vendor Campaign O1): Home  Campaigns > My Mansetng >

e [

My Campaigns

1.  From the toolbar, select Campaigns> Campaign
Library.

Campaign Library

Browse through products below and get started with your marketing activities. Customize assets and generate end
customer leads!

2. Select the Campaign Topic you want to use.

3. Scroll to the Campaign Banner. Then click Activate

Activate a new Vendor Campaign O1 campaign:

Vendor Campaign O1

Browse through products below and get started with your marketing activities. Customize assets
and generate end customer leads!

This campaign includes:

* Landing Page
* Emailx3
* Socialx 3

¢ Bannerx3

Overview Activate Download

StructuredWeb Partner Marketing Center onboarding guide



How do | select a campaign (2)?

Main Menu | Return to Lesson 3

Here, you have the option to cobrand and deploy the
‘dlfferenjc assets available within the campaign, with Would you like to activate and
instructions, to help you every step of the way. customize this campaign?

New Campaign Name: Vendor Campaign O1 #2

1.  From the box, type a name for your campaign, (2

Campaign Name: Vendor Campaign 01 #2 / Edit

2. Click Yes, proceed.

Your landing page(s)

. . . Landing pages help your prospects discover more about your offering and can be a way to
3. From the Campalgn page, ScrO” to review the avallable promote and nurture tactics below, but can also be used as standalone pages.
assets. [ vewoor..|

[=] Vendor Campaign O1
Landing Page

In the next section, you will learn how to customize and @
deploy a variety of asset types. © fir o

4. For the asset you choose, click Edit.

StructuredWeb Partner Marketing Center onboarding guide



How do | set up a landing page?

Main Menu | Return to Lesson 3

The landing page is the heart of each campaign. It's where contacts enter their information and eventually become leads and
opportunities. Landing pages often include forms and are linked directly to campaign assets, such as emails, banner ads, and social

campaigns through buttons and links.

When setting up a landing page, complete the following steps:

1.  Customize content

2. Update Marketing Assets

3. Set-up Confirmation page

4. Set-up Confirmation email (Optional)

5. Select Distribution assignment (Optional)

StructuredWeb Partner Marketing Center onboarding guide 16



1. Customize Content (Edit Content)

Main Menu | Return tc Lesson 3 | How do | set up a landing page?

1. From the Campaign page, in the Landing Page box you want to
deploy, click Edit. (Review How do | select a campaign?)

2. Select In-Line Edit to edit text, images, and call to action
buttons directly on the page. (Note: Table View Edit allows you
to edit within a table.)

3. Click any red box to edit content, images and call to action
buttons.

Partner Marketing Center onboarding guide
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2. Update Marketing Assets

Main Menu | Return tc Lesson 3 | How do | set up a landing page?

If you haven’t updated your profile or would like

to make a change to your information, update

your marketing assets directly from the Landing Page
setup area.

1.  From the toolbar, click Assets.

2. For each Marketing Asset type, in the text box, type
the correct content. Or, click the button, and select
the correct image. (Note: your logo must be 170px
by 40px)

3. Click Save.

StructuredWeb Partner Marketing Center onboarding guide

£# Settings !I"'—:':osu.sse(s i= Confirmation Page 1 =D = ]
4 Back
Edit Marketing Assets for Vendor Co - Olli Test
Update your account profile below with your company details. The information you enter below is used to automatically populate your details in the marketing materials you use.
3
B save
General Use

Company Email
Company Email

test@tast.com

*Company Logo

Recommended minimum size: 170px X 40px (00 No file chosen

W Delete Image
PartnerCompany L]

Company Name

Reseller Company
.g. ABC Company

Partner logo
Bartner \Hcgﬁ Choose File | No file chosen

Phone Number 6465555555

Phone Number




3. Setup Confirmation Page

Main Menu | Return tc Lesson 3 | How do | set up a landing page?

The confirmation page appears after your contact o B - B
completes the form. o
1. From the toolbar, click Confirmation Page. R @

2. Select Create New Page.

3. [If desired, In the Content Area, using the toolbar,
edit content, images, and call to action buttons.

4. Click Save.

Thank you for your submission.

A representative will conne:

StructuredWeb Partner Marketing Center onboarding guide



4. Setup Confirmation Email

Main Menu | Return tc Lesson 3 | How do | set up a landing page?

Like the confirmation page, the confirmation email is

delivered after contacts fill out the form. (Note: This step A =
is optional) =

1. From the toolbar, click Confirmation Email.

2. From Would you like to send an email
confirmation to the customer that filled out the Ove

form, select Yes. Then select Send HTML Email. ® Senc HTML Ema o

Email Subject:

3. In the Email Subject text box, type a subject. 0" ©

I Savetolibrary o Browse Library [J Image Library @ Website Links [] MWerge Fields

Would you like to send an email confirmation to the customer that filled out this form?

BB & % Q' B = ™ EEEO 02 ¥ B
4. Inthe Page Content text field, enter the content for e o[ se - A-B- BIUS AX ZncxE2am
. . . Dear [FirstName),
your confirmation email.

Thank you for taking the time to fill out our form.

Sincerely
[UserFirsiName] [UserLastName]

5. Click Save.

% 4 Return to the form list page

StructuredWeb Partner Marketing Center onboarding guide



5. Edit Distribution Assignment (1)

Main Menu | Return tc Lesson 3 | How do | set up a landing page?

Once a contact fills out the form, a notification emaiil Page: hitps:/vendorcoollitest stworkweb.comiVandorCamp
generates. By default, this notification is distributed Gictrp Bt Shoss  ECwhrmiortue B Conkrain sl gy @0 | 2 2
to the PMC assigned user.
To change or add additional emails (users), do the e e e e e
fo”owing: . sign a o SUDMISSoNS and new Contac O a single user.

Assign to user: Hurke, Oliver
1.  From the toolbar, select Distribution. Send email notification: YVes

Send copy to:

Email Subject: Custormer information from the '[PageMame| page
2_ CliCk Edit. Create task: Yes

Task Subject: [Mzme]

StructuredWeb Partner Marketing Center onboarding guide




5. Edit Distribution Assignment (2)

Main Menu | Return to Lesson 3 | How do | set up a landing page?

i:} Settings = Content 3 Assets i= Confirmation Page = Confirmation Email 4 Distribution := Advanced Options

1. In the Assign this form submission and new contacts to
drop-down menu, select the appropriate user. (il Frstamel. (L astamel Compan]

2. In the Would you Iike tO send an email tO the user you If you use these merged fields you want to make sure that you make them required on the form because otherwise you could end up with blank
are assigning the form to, click Yes. Then, in the Send a e e e [ e e mommEen fo e emet

COpy Of the email notification tO teXt bOX, type You can also use these fields tc merge the form data:

[FormSubmissionContent], [PageName]

additional emails.

Assign this form submission and new contacts to:

3. To add a new email, click Select a different email or @ > e~
. Would you like to send an email notification to the user you are assigning this form to?
create a new email. A box opens. ONo
@ Yes

4. Inthe Would like to create a task when this form is Send a copy of the email notification to:

Smeitted area, CIiCk YeS. Then, in the fieldS beIOW, defihe eoeoarate email addresses by ; and to send a copy to the current customer owner use the [CustomerOwner] merged field.

H Current Email:
the taSk’ (Optlonal) Customer information from the [PageName] page

R Sclect a different email or create a new email

5. Click Save. (Not pictured) le

Would you like to create a task when this form is submitted?

O No

Io© Yes  Define this task
You can use this field to merge the campaign, guote, form name data: [Name]

Subject

[Name]

StructuredWeb Partner Marketing Center onboarding guide



How do | set up an email?

Main Menu | Return to Lesson 3

Within each campaign, you find one or more emails related to a particular product or service. Emails are provided by your vendor and
ensure consistent messaging and design across email campaigns. Most emails include a call-to-action link or button, which directs your

contact to a landing page where they fill out a contact form.

When setting up an email campaign, complete the following steps:

1. Customize content

2. Add a mailing list

3. Update marketing assets

4. Create tasks and alerts (Optional)

5. Send a test message

6. Schedule and Send

StructuredWeb Partner Marketing Center onboarding guide 23



1. Customize Content

Main Menu | Return tc Lesson 3 | How do | set up an email?

1. From the Campaign page, in the Landing Page box you

£# Settings % Content & Mailing List B3 Landing Pages (] Tasks & Alert % Test Message {3 Schedule & Send 9 Reporis

want t | lick Edit. i e
a ? deploy, click Edit. (Review How do | select a s ~ '

Cam al n?) In-Line Edit Table View Edit
campaign @

o Time! Migrate to the Cloud

2. Select Content. T
0. .
{PartnerCompany VENDOR oo

3. Select In-Line Edit to edit text and images directly on the
page. (Note: Table View Edit allows you to edit within a
table form)

4. In the Subject text box, enter a subject line for your email.

5. Click any red box to edit content, images, and call-to-
action buttons. (or in Table View Edit, click Edit for each
row)

To review your updates, click Preview.

StructuredWeb Partner Marketing Center onboarding guide



2. Mailing List

Main Menu | Return tc Lesson 3 | How do | set up an email?

Before deploying an email, you must add a list of
contacts to whom you want to send the email. Add a
contact list in one of the following ways:

L¥ Settings % Content A Mailing List B Landing Pages [¥] Tasks & Alerts % Test Message I3 Schedule & Send 9 Reports

Vendor Campaign 03 #1/ Vendor 5 Ways Vendor Phone Enables Mobility, Bu...

On this page you can add records to your mailing list for this campaign. The quick search can be used to add or remove individuals from the mailing list, or
find a list of recards to add You can also import new contacts, which will be added to his campaign after the import

* Search for contacts by a set of criteria MewSSEh - Guick Search:
Saved Groups

(click here for instructions) @ Import

* Select a saved search or group.

* Import new contacts. (Click here for instructions)
To access the mailing list area, do the following:
1. From the toolbar, select Mailing List.

2. Click the Add button. Then select Import. A box
opens.

StructuredWeb Partner Marketing Center onboarding guide




3. Update Landing Page

Main Menu | Return tc Lesson 3 | How do | set up an email?

By default, your email often includes a landing page. To B TC 2 singli | @l e = - °
add or change the landing page, do the following o
1. From the toolbar, click Landing Pages. Comentsarcr _ R
@

2. In the Content Search text box, type any letter for all © rorme ™

forms and pages to appear. Then select the Landing e = n soroasiogs

Structuredweb Lsnding Page &=
Page you want to use. s .

3. Inthe Name area, check the box next to the Landing
page you want to use. (Note: to edit a Landing Page,
click edit).

Partner Marketing Center onboarding guide
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4. Tasks & Alerts

Main Menu | Return tc Lesson 3 | How do | set up an email?

Use Tasks & Alerts to notify the PMC assigned user of
specific contact activity. This step is optional.

1. From the toolbar, select Tasks & Alerts.

2. Inthe 24 hours before an email is sent area, select
the users you want to receive the email.

3. Inthe Send a copy to text field, enter additional
emails.

4. Select the Tasks & Alerts you want to include.

5. Click Save.

Strucfu.r.e;?;‘_VYeb
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On the this page you can set up the feedback that you would liks to get on the

nformation, and even edit the information that the person is getting.
24 hours before an email is sent:
Send zn email slert

o All record owners of cont W

Send a copy to:

When an email is opened:

_==d Score Pointz: | 10

Send an email slert

1 week after the campaign has been completed:
Send an email summary report

All record owners of cont W

Send a copy to:

oI

campaign. You can select the type of feedback you want to receive, who should receive the

Contact us




5. Test Message

Main Menu | Return tc Lesson 3 | How do | set up an email?

Send a test message to verify that the email content
and links are working as expected. Do
the following:

1.  From the toolbar, select Test Message.

2. In the Select email address(es) for test area, check
the box for which you want to send the email test.

3. Inthe Add additional email address(es) area, type
additional email addresses.

4. Check the box next to Include “TEST:" in the
subject line. (Note: this step is optional. If you do
not receive your test email, contact customer
support.)

5. Click Send Test Email.

Partner Marketing Center onboarding guide
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9 Select email address(es) for test:
Hunke, Cliver

Team, Clouders

Team, Design

User, Test

3@nowebsite.com

e Add additional email address{es):

Include “TEST:" in the subject

o line
Send Test Email




6. Schedule & Send

Main Menu | Return tc Lesson 3 | How do | set up an email?

The final step is to send and schedule your email.

. op » £¥ Settings s Content X Mailing List B Landing Pages [¥] Tasks & Alarts e Test Mazzage M Schedule & Sen Y R=
After you choose a date and time, your email is o
automatically generated from Partner Marketing Center.
Do the foIIowing: Distribution Schedule
Status 9 Mew - Mot Scheduled
1. From the toolbar, select Schedule & Send. Date P 05/22/2022
Time 7 w|| 18 & || PM W | Your current time zone is: Eastern Standard Time Eastern USA, Ontario, Clusbec UTC -5 hou
2. In the Distribution Schedule area, in the Date field, Guanity it @ g (1 it o sttt e
type the Date you want to send the email. o ey ssEten
[0* Check here to indicate that you have resd and sgree to the following terms
3. Inthe Time area, select the time you want to send Data Processing and Privacy Agreement

. You represent and warrant that your use of StructuredWeb will comply with all applicable laws and

the ema||. regulations. You're responsible for determining whether our Services are suitable for you to use in
ght of any regulations like HIPAA, GLB, EU Data Privacy Laws, or other laws. If you're subject to

regulations (like HIPAA) and you use our Service, then we won't be liable if our Service doesn’t meet

4 |n the Quantity |_|m|t area Select the correct option those reguirements. You may not use our Service for any unlawful or discriminatory activities,
: ! ’ ncluding acts prohibited by the Federsl Trade Commission Act, Fair Credit Reporting Act, Equsl Credit
Oppartunity Act, or other laws that apply to commerce. -
5. Click Schedule. — T '
) Schedule

Note: Click here for guidance on how to whitelist
structured web servers and improve email deliverability.

StructuredWeb Partner Marketing Center onboarding guide
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How do | set up a Banner Ad?

Main Menu | Return to Lesson 3

Unlike an email, which is limited to a single use, banner ads are a flexible asset type that allows you to expand your reach across
multiple mediums. Banner ads can be added to your website and used in digital advertising; and they are adaptable to mobile
devices. Banner ads can attach a landing page, so it's another great method to gather leads.

When setting up a banner ad, complete the following steps:

1.  Edit a Banner Ad

2. Update a landing page (optional)

StructuredWeb Partner Marketing Center onboarding guide 30



1. Edit banner ad

Main Menu | Return to Lesson 3 | How do | set up a Banner Ad?

1.  From the Campaign Page, select the banner ad you
want to set up. Then click Edit. (Review How do |
select a campaign?) & Setioe

i= Banner = ¥ Reports
3
o 4= Back ¥ Download R Translste All
2. In the Banner Content area, next to the field you | @erstea |
i i i H Banner Content: Lorem ipsum dolor sit amet, consectetur Edit ) i R
want to edit, click the Edit. (Or, on the banner, click Lersmipsumdolor  amet. corecke VENDOR. rem et art consctos e ot

directly on the red boxes to edit). caTert .
. . CTABg:
3. Click Download. (Or, select a Landing page, then
. Banner Bqg:
return to the Banner tab to click Download).
Distributor Logo: & o
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2. Landing Pages

Main Menu | Return to Lesson 3 | How do | set up a Banner Ad?

By default, a landing page is often attached to the
. . £F Settings = Banner B Landing Pages Y Reports
banner ad. However, if you would like to change the (1]
Landing pages lat you attach forms. pages and designs to & campaign. Then you can add links in your content to the landing pages to convert links into leads
landing page, do the following: Content Search:
elete
. garch for forms, pages, and designs

1. From the toolbar, select Landing Pages. @ -

Name URL
2. In the Content Search text box, type any () Structuredweb Landing - (@edi] ’ B _ o

~age weampaignid=3164776&utm_source=Bing&utm_medium=Banner+Ads

letter for all forms and pages to appear. Then

select the Landing Page you want to use.

3. Inthe Name area, check the box next to the
Landing page you want to use. (Note: to edit
the landing page, click Edit).

StructuredWeb Partner Marketing Center onboarding guide



How do | activate a social campaign?

Main Menu | Return to Lesson 3

Increase your visibility and reach by executing social campaigns directly from Partner Marketing Center. Social posts create name
recognition that builds trust with potential contacts.

When setting up a social campaign, complete the following steps:

1. Activate social media account

StructuredWeb Partner Marketing Center onboarding guide 33



1. Activate Social Media campaign (1)

Main Menu | Return to Lesson 3 | How do | activate a social campaign?

1.  From the Campaign Page, select the social e e
campaign you want to activate. Then click Edit. _
. . o . Social account setup
(ReVIGW HOW dO | SeleCt a Campalgn?) Activating a campaign allows you to py

to your chosen social media account
n crder to publish posts through the platform, you

2. Click Continue to activate the social media account.

After you authorize an account, all you need to connect your social account. The process is
The Social Account Setup box opens. start scheduling posts for whenever yo| Quick and safe.

ost to your selected account ) _
P y The next step will take you to Facebook where you

3. Click Continue to Facebook (Or the social media Vouwill also raceive a weskly email bel 11550 (€ (991 9 e SECOUNTyOU WENT IS e
. . o o vou'l ver mics o thing! After that you'll return to the platfram to complete
platform you selected). The social media platform goout soyoulnevermiss 2 thing” | the setup.

opens. Follow the instructions within the platform.

®

Continue Noun
atematical
I caly
e vedivected
lvack keve

Continue to Facebook

Skip for now
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1. Activate Social Media campaign (2)

Main Menu | Return to Lesson 3

. ¥ Settings @ Posts 9 Reports
1. From the toolbar, remain on the Posts tab. (1}
Posting to Your current time zone is

2. Inthe Your current time zone is area, verify that the B ctzbetn dohnson

time zone is accurate. sk
3. Notice you can monitor your posts within the bar e B i i

underneath YOUI‘ pOSt. ‘ © Edit date and time ‘ ‘ O Edit content

© 06/27/2022 9:00 AM © Elizabeth Johnson

In some cases, your initial subscription may expire, and
Lorem ipsum dolor sit amet, ¢
you may need to resubscribe to the social network. (This nustnckbiet Bellontesque spet e
will be indicated by a red box appearing around the

connect account tab)

ectetur adipiscing elit. Maecenas blandit velit eu orci molestie, non suscipit
t in tortor gravida luctus.
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How do | view my asset activity?

Main Menu | Return to Lesson 3

After you deploy campaign assets, review your campaign VEN DO R.oco
activity at any time. To access your campaign activity,

Home Campaigns v~ My Marketing -~ Asset Library

do the following:
Activities

1. From the toolbar, select My Marketing > Activities.

Contacts

2. Select the Asset Type you want to review, then

Select the activity & Emall @ Socia [ Banner Ads B2 Pages B Forms B Videos N e Br B8 = =0
elaE " Edit #+ New Email
2 Results1-9of 9
B Campaigns Date @
a Name Campaign Status Time Sent By
- 5 Ways SW Enables Mobility, Business Continuity - Demo 1 - Mew - Mot Cliver Hunke
O ) .
M Email 3 Scheduled via Partner
Marketing
O le Vendor 5 Ways Vendor Phone Enables Mobility, Business Mew - Mot Oliver Hunke
Continuity - Email 3 - Vendor Campaign 03 Scheduled via Partrer
Marketing
0 Vendor Why On-Premise Phone Solutions Fall Short in Mew - Mot Oliver Hunke
Supporting Remote Workforces - Email 1 Scheduled via Partner
Marketing
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How do | access other asset types?

Main Menu | Return to Lesson 3

In addition to campaigns, you can access standalone asset

types from the Asset lera ry- Home Campaigns v My Marketing v Asset Library Social Media v Bootcamp Resources Marketing Center - :
(1]

1. From the toolbar, select Asset Library. Asset Library

In the Asset Library you will be able to search for or filter for individual sales and marketing assets.

2. To access assets by type, click on the appropriate
asset type drop-down menu.

. . Q. Search for an asset by name and / or enter space to see all X
3. To narrow your search, use the Filters on the left side SRS
of the page.
2
. \ Y
From there, select the asset, then customize and e samerass [ _coment Email Nurturing
yn ication

download or customize and activate depending on the = B

nitiative & X — B
asset type chosen. R

Languages & x

Files Videos

E >

Marketing Focus
g G=] chat with ust

& X
& X

Target Audience

£
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Lesson 4:

Reporting

We will cover these skills:

1.

2.
3.

What is the difference between individual

reports & aggregate reports?
How do | access individual campaign reports?

How do | access aggregate reports?

Main Menu

. )
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What are different report types available within the PMC?

Individual Reports

Review and monitor marketing activity
for individual campaigns. Individual
reports are interactive. Click on data
points to view more detailed information.

Main Menu | Return to Lesson 4

Aggregate Reports

Review and monitor activity for all your
marketing efforts in single report.
Aggregate reports are static.

Use aggregate reports to review
The data displayed varies across

campaign types, however each report
details the following:

* Marketing trends and costs

* Lead and opportunities generated

* Campaign interaction by campaigns

- Leads generated * Email and Social Media engagements

* And much more ..

* Potential opportunities
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How do | generate reports?

Main Menu | Return to Lesson 4

To ensure you get the best results from your campaign efforts, Partner Marketing Center provides a variety of reports to review
success metrics.

Reports can be generated for a variety of campaign activities. This lesson describes how to access reports for the following
campaign types:

1.  Email Campaign Report

2. Social Campaign Report

3. Aggregate Reports
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1. Access Email Campaign Report

Main Menu | Return to Lesson 4 | How do | generate reports?

1. From the header, select My Marketing > My Assets
VENDOR .o

Home Campaigns My Marketing Asset Library Social Media Bootcamp Resources

(Review How do | view my asset activity?).

. & Email  Socia [ Banner Ads B Pages EForms B Videos [N Content Syndication B Files
2. From the toolbar, select Email. °F y
olders B Edit - (e B
D Results1-9 of 9
3. Inthe Name column, click the name of the email B Campaigns .
Name Campaign
campaign you want to access a report for. The email o 5y Sl by SusinessConiniy - a1 -

setup page opens. _
O | Vendor 5 Ways Vendor Phone Enables Mobility, Business
Continuity - Email 3 - Vendor Campaign 03

4. From the email toolbar, select Reports.

To export the reports for further analysis, click Export. o moeen L = R Y - M
(Note: to export a specific data point, click on the value. m e
. Campaign Summary
Then CIle export_ List Sent Opened Clicks Unsubscribed Rejected Leads Cpportunities
Count ¥ Count % Count % Count % Count ¥ Count ¥ Count ¥ s
177 176 99% 123 T4k 11 S5 3 2% 9 (54 0 0% 0 0% 35000
URL Clicks Percent
https:/partnernameZ1010562832 8 partnermarketingstudio_com/ReimagineManufacturingzalesofferkit-LandingPage 0 -,
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2. Access Social Campaign Report

Main Menu | Return to Lesson 4 | How do | generate reports?

1.  From the header, select My Activities > My Assets Btrsi  Wocs  Doewersis Brae @rom Bk X Bre D - =o
. . .. 9
(Review How do | view my asset activity?). Folser S S | 1t oge dupeys il your stive compoirs
D Click through abs to see ss campaigns, for a more high level view

2. From the toolbar, select Social. AlLCampalgns  Scheduled Posts
3. Inthe All Campaigns tab, click the social campaign in 5 K

you want to view a report for.

o M Linkedin e¢ R
4. In the Social toolbar, select Reports. esnsees T g
B pDF

5. In the Date fields, enter a Start Date and End Date. SW LinkedIn Social Posts

Then, in the Time Period drop-down, select the O

correct option.

6. Hover over any point to view details.

7. To export the reports for further analysis, click PDF.
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4. Access Aggregate Reports

Main Menu | Return to Lesson 4 | How do | generate reports?

1. From the header, select My Marketing > Reports (Review Home  Campaigns  MyMarketing  Asset Library
How do | navigate the Partner Marketing Center?)

—+

Current Report: | Select a report to view w

_ Select a report to view
Please select

i)

-

2.  From the Current Report drop-down menu, select the
report you want to run (In this example, Email Marketing  ameaigns by Message

- Marketing Cost Analysis

- Marketing Trends Dashboard

- Leads Generated by Campaigns

- Opportunities Generated by Campaigns

List is selected).

- Social Media

3. Inthe date range area, in the Start text field, type the - Social Marketing by Network
start date. Then, in the End text field, type the end date. Curent Report: | - Emal Merketg st v
. . o
Start: End:
12/21/2021 06/21/2022
4. Click Search. () o 4 Export 0 CsV
4 Export to Excel
) ) o
5. To export the reports for further analysis, click the export (-]
options_ Name List #Sent% #Open;d #Cllc;(: U:subsn:g;ibed :ejer_;ed #Laa:‘s 3up:rtum:es
|:| ETiii;‘.P;'lz How it's done 165 B 485% 4/5000% 2 5000% O 0% 0 0% 1/2500% 0 0% $0.00
Note: Unlike the individual reports, aggregate reports display U
StatiC Values Only' Total: List _ Sen; #Open:d ﬂv::licl;s U:subs(yribed zeje:t,ed ﬂLaaa:s ;)pp:rtuni:es
Count 2 342 184 53.80% 127 7257% 13 1024% 3 163% 9 489% 1 079% 0 0% $0.00
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Lesson 5:

Contact Management

We will cover these skills:
How do | manage my contacts?
How do | set up my CSV file?

How do | import contacts?

How do | search for & save contact lists?

Main Menu

play: inline-g
C: 69px;
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right;
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How do | manage my contacts?

Main Menu | Return to Lesson 5

The contacts area allows you to import and manage your contacts in one convenient location. Once imported, search for and save
your contacts by a series of criteria to create targeted campaigns, faster.

In addition, use lead scoring to track the interest level of your contacts when executing campaigns directly from Partner Marketing
Center. (Note: lead scoring will be introduced in the next lesson).

When managing your contacts, complete the following steps:

1. Set up CSV file

2. Import contacts

3. Search for & save contacts in a list

4., Viewing Contact Information
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1. Setting up CSV files

Main Menu | Return to Lesson 5

Before importing your contacts list, be sure to prepare your
spreadsheet. Partner Marketing Center requires a comma-
separated file (or .csv) and requires, at a minimum, the
following fields:

* First name

* Last Name

e Company

* Email Address

(Note: Each field must reside in a separate column header,
i.e., First Name and Last Name must be separated. See the

example to the right.)

Once imported, map your column header to the appropriate
field name.

AutoSave (@ off) B Sample.. ~ jel Elizabeth Johnson  E! 5‘?
File Home Insert Page Layout Formulas Data Review View Help 2 1
fl"j A ﬁ = 7 [EH Conditional Formatting ~ = je!
~ Fi t as Table ~
Paste [B Fant Alignment | Mumber ﬁ;% ormat as fabie Cells Editing Analyze
. <3 = - v [ Cell Styles ~ = ~ Data
Clipboard Ta Styles Analysis .
Al ~ J First Name v
A B C D E F G [+]
1 IFirstName [Last Name Company Email
2 |lohn Smith ABC Company donotreply@abccompany.com
3 |Tony Johnson Tech Company donotreply@Techcompany.com
4 |Leslie Bayly XYZ Company donotreply@xyzcompany.com
5 |George Gonzalez TechZ Company donotreply@techzcompany.com
4]
7
E)
9
10
11
12
13 L
14
15
16
17 [~]
SampleCSV (1) ® ] | [
Ready Scroll Lock %% Accessibility: Unavailable C& Display Settings fH g ——s—+ 100
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2. Importing Contacts(1)

Main Menu | Return to Lesson 5

1. From the toolbar, select My Marketing > Dsearch | 4 Views  #8Tools
Contacts. Then select Contacts (Review How do Company: it
| navigate Partner Marketing Center?) £ Search
User: Groups: Record Type:
2. From the Search tab, select New > Import. my contacts~ | | All Groups~ | | Al records -
Import Contacts x
3. From the Import Contacts box, click Choose File,
then select the prepared CSV file from your local Accourt e o on S
drive. (See Setting up CSV files.) gcom#m“" accounts: en,
e e e P ticular contact or account Simi First row contains field names

4. Above the Data Processing and Privacy > Advanced Options
Agreement bOX, CIiCk the CheCk bOX, o' ;Zhe-:< here to indicate that you have read and agree to the following
5. Click Upload Data Processing and Privacy Agreement

You represent and warrant that your use of StructuredWeb will
comply with all applicable laws and regulations. You're
responsible for determining whether our Services are suitable for

-

|2| Upload
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2. Importing Contacts(2)

Main Menu | Return to Lesson 5

1. Inthe Import row, select the appropriate 1 port Contact and A o Compatan B
column header.
Map Columins to Fields 9
2. Scroll to the bottom of the box. Then, click e e el e et i e Sl e
Continue' A bOX opens The eclumn on the left shows the fields avsilable in CustomerCenter, while the right
column shows the fields importad fral filz. For esch CustomerCenter feld,
M use tne arop=-oocWwn bD'( 10 CNOoose WNat dala you would I'E saved _\_
3' From the Import Into Group(S) area' SeIeCt the blark, select Mans' ! Import Contacts and Add to Campaign ®
option that best suits your needs. (Note: when P
X . Field Name Import Import into Groupis)
creating a new group, in the text box, rename the - None Choose how contactsill be sorted into groups
group to easily identify contacts.) Saluistion Nore O lmport into = single axisting group:
H =irst Mame Calumn 1: First Mame Select existing groy hd
4. Click RunImport. J = e
_ast Mame Column 2: Last Mame

® |mport into 3 single new group:

Once contacts have been uploaded you find a Company Name Colurmn 3- Compary o o 81351535 m 0893 2032 25551
confirmation page alerting you that all contacts have Address 1 Nore )
O Import inta multiple groups bazed on imported data
been uploaded successfully. Nens Faie cerainieg grove revals
Column 1: First Name W

Create new groups from unrecognized group names

Multiple values, separated by- | Mone W

oo
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3. Searching for Contacts (Quick Search)

Main Menu | Return to Lesson 5

To search for a specific contact record, use the quick
search tool. Do the following:

0 Search Y Views £+ Tools
1.  From the toolbar, select Reports & Contacts > (5]
. . Last Name: Company: Email:
Contacts. (Review How do | navigate the Partner Johreon
Marketing Center?) User. Groups: Record Type: o

All Contacts = All Groups= All records~

2. In the Search tab, enter one of the following fields:

° Last Name m

0O first last Company

° Company o O Elizabeth Johnson Account

° Email

3. Click Search. (Note: to view all contacts at once,
click Search)

4. At the bottom of the page, find your contact.
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2. Searching for Contacts(Advanced 1)

Main Menu | Return to Lesson 5

Partner Marketing Center includes a robust search
engine that allows you to search and save your contact
by a variety of criteria. Searching allows you to create
contact lists targeted by region, lead score, and more.

To create a search, do the following:

1. From the toolbar, select Reports & Contacts >
Contacts. (Review How do | navigate the Partner
Marketing Center?)

2. In the Search tab, click New Search. A new page
opens.

3. In Step 1, select All Users. (Note: when selecting All
Users, all contacts will appear across all users of the
platform.)

4. Click Add and Set More Criteria.

Partner Marketing Center onboarding guide

VENDOR .o
Home Campaigns My Marketing Asset Library Social Media Bootcamp Resources
£ Searc 9 ¥ Tools
Last Name: Company: Email:
o
2
User: Groups: Record Type:
All Contacts= All Groups~ All records -
B
Step 1:
Search the databases of the following users
O Current user
® All users
O Selected users
4 Back = Add and Set More Criteria
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3. Searching for Contacts (Advanced 2)

Main Menu | Return to Lesson 5

1. From the Select the search category area, select
the appropriate search criteria. (In this example,
Contact Information is selected).

Step 1: o Current search criteria:
Select the search criteria category

D Run the Search

Fents &) 5ave the Search

2. From the Select the contact field that you would Grovps & Rermove Checked Search Criteia
like to search on area, select the appropriate Opportunitie
contact field. (In this example, City is selected) Tasks
Users Step 2: e Current search criteria:
3 Wlth|n Step 3 enter the appropriate criteria (In th|S Select the contact field that you would like to search on. £ Run the Search

) 5ave the Search

example, New York is entered)

' Remowve Checked Search Critenia

4. Click Save the Search.

Step 3: Current search criteria:

® |Include contacts and accounts D Run the Search
2 Exclude contacts and accounts

o Save the Search
Where City

cxactly Matches ™| | Mew York e

[J  The following users’ databases
m = Add and Set More Criteria All

' Remaowe Checked Ssarch Critenia
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3. Searching for Contacts (Advanced 3)

Main Menu | Return to Lesson 5

1.  From the Save Advanced Search page, in the
Save this search as text box, type the name of
your search.

2. Click Save and then Run the Search. Your
search opens in the Contacts window.

3. At the bottom of the page, find your contacts.

4. To access your saved search, click the Select a
search to run box. Then select your saved
search.

Partner Marketing Center onboarding guide

Save Advanced 5earch

Give this search a descriptive name zo that you wal

Save this search as: o

dawi York City Cortacts

Which folder would you like to place this search in?

remember what it wal

do when you run it later

My Searches b d
o The fallowing users databases
[ 5ave and then Run the Search m e
hara City

Current search criteria

W Remaove Checked Search Criteria

o 2 b
Last Mama: Company: Email
User: Girelpd: Record Type:

first last cimip

Saved Searches:

My Searekes

)

Page 1 ofl - 15 customars found.

Proane Mext Activity Crarner

Page 1 of 1 = 4 customerns foung
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4. Viewing Contact information

Main Menu | Return to Lesson 5

Once your contact is imported, click directly on the
contact record to view, update, and add contact m W Delete
information. Contact information is broken into the o frst ot Company o Fmat
. [ Leslie Bayly ¥¥Z Company donotreply@xyzcompany.caorr
following tabs:
[ George Gonzalez TechZ Compan donotreply@techzcompany.com
* Contact
b PrOfile X Contact X Profile B) Addresses it Groups < 1ofl |2
Leslie Bayly Account: Mone E'I
® Addresses ¥YZ Company 1D: Motepsd
Vork Entered:
° GI’OUpS - Last view:

Record owner: Kevin Hreiser
To make changes to records in mass, re-import your

contact list. The system will override any existing

& Campaigns

= New Nurturing Campaign

0

Lead Score

contact record.
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Lesson 6:

Introduce lead management

We will cover these skills:

What defines a lead?

What is lead scoring?

Where do you find the lead score of a
contact?

How do | access lead management?

Main Menu

N
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What is a lead?

Main Menu | Return to Lesson 6

So far, you've learned about the different capabilities
available within Partner Marketing Center.

However, at its core, the platform is designed for one
single purpose .. generating and managing your leads.

Leads are contacts who have interacted with a
campaign by either opening an email, clicking on a link,

or filling out a form.
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What is lead scoring?

Main Menu | Return to Lesson 6

Lead scoring allows you to track the interest level or
behavior of your contacts. Lead scores measure specific Open
actions, such as opening an email or filling out a form by

+1

assigning a score value to that activity. The higher the
lead score the more interest the contact has shown. O

Partner Marketing Center provides a default lead scoring
system; however, you do have the option to create your

own lead score values.

Default
Lead

Scoring '®)

Form +50 O

Click
+10
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Where do | find lead scores?

Main Menu | Return to Lesson 6

Lead scores are generated automatically based on the

activity that the contact has completed. & Coruce. |8 e o me
ac - , Account: E]
Lead scores are located within your contact’s record. e,
(see How do | view a contact record?) In this example, ez e
the contact’s lead score is 61 based on the activities
they’'ve completed. _
By reviewing their lead score, you can target the 61
appropriate content to bring them from a lead to a
hl | m g thave b m. mpaig
C u Sto m e r. Name Sent opened linked Unsubscribe Rejected
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Where do | locate Lead Management (1)?

Main Menu | Return to Lesson 6

Lead management is a separate area of Partner
Marketing Center to identify and manage your leads. VENDOR:cso st

Home Campaigns My Marketing Asset Library Social Media Marketing Center ~
To view all your leads from inside Lead

Management, do the following: e o

1. On the right-hand side of the page, from the
drop-down menu, select Lead Management.

2. On the toolbarl C“Ck LeadS. Home Ccnta:tseLeacs Opportunities  Settings Lead Management ~
From: To: View leads for:

3. Toview all leads, In the Stage drop-down menu, oo3/z01 os/0312022 M v
select All stages. Then remove all other data A 5 5 T
fields. (i.e.l SourCe, Date, etc.) Total Leads Mew Leads Cpen Opportunities Open Cpportunities

4. Click Search.

L search
© o
Stage: Source: Created: Follow Up: Assigned To: Contacts
All stages A All sources % From Erom: All Users hd ® All contacts
Subject: O Select contacts
Te: To:
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Where do | locate Lead Management (2)?

Main Menu | Return to Lesson 6

Once your leads list generates, click inside any
lead record to manage your leads, including
the following:

1. Adjust the stage of the lead
2. Create Notes or send an email

3. Review the information entered into the form

Home Contacts Leads Opportunities Settings

Task Details

Gated Download Landing Page: Google's Guide to
Innovation whitepaper

Source: Forms

Created: 05/03/2022 [0 days sze) by an sutomstic process

X Comtscs 27 Profile

Elizabeth Morgan

123 Company

aizer
B3 sove 5 Next [ BSavet Close [l + Comert o New Opportunity
lar 5 i

Gated Download Landing Page: Google's Guide to Innovation whitepaper - Form Submission View

Form filled out on 06/03/2022 st 4:06 P

©

Fields

*First Name

*Last Name

*Email Address

Phane

Job Title

Website

Organization

*5ign up for our emails with news, updates, event information, special offers and more

Lead Management -

@

Follow Up:* Stage:*
LECHEEY | New s
Assigned To:*
Lead Cost:
Hreizer, Kevin hd
Marketing Campaign:
Rating: Ermsil for CHOs - “Google’s Guide to Innovation” +
il g« g g
gmail.com

Record owner: Hevin K

Form Values
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Thank You!

Srrucfu.r:e;_n:}/\_/eb



